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Increasing Awareness and	   
Selling Art! 	  
 

Creative endeavor is also directly cor-
related with a region’s livability.  Both 
businesses and residents carefully 
weigh quality-of-life factors before 
making relocation decisions; the pres-
ence of arts and culture is very often 
cited as an important quality of life 
measure.  Over the past year, in addi-
tion to launching the arts marketing 
campaign, the AIC has co-sponsored 
a number of arts events in order to in-
crease awareness of creative endeavor 
across the county.

In April 2007, the AIC sponsored 
a Hidden Artists in the Workplace 
Exhibit, featuring over 70 artists 
from 50 different Calhoun County 

companies.  The purpose of the event 
was to highlight exceptional “hidden” 
creative talent within the Calhoun 
County workforce. The artists were 
drawn from factories, schools, hospi-
tals, offices, and numerous other in-
dustries.  Approximately 800 people 
visited the one-night exhibit bringing 
new visitors into the downtown and 
new participants to the arts.  Nineteen 
pieces of artwork were sold, generat-
ing nearly $2,000 for the artists.  The 
event was held at the Carlyle Building, 
an abandoned warehouse in down-
town Battle Creek slated for conver-
sion to condominiums in Fall 2007.  
The event not only brought new peo-
ple to see the exhibit, it brought new 
people into downtown restaurants 
and to the Carlyle building to learn 
about the condominium project.   

Together with Battle Creek’s Down-
town Partnership Office (DPO), the 
AIC also hosted another exhibit held 
at the Carlyle building in October 
2006.  The event, an open house for 

the new DPO office, featured Battle 
Creek photographer, Dave Melges, in 
his first local exhibition.  The event 
drew approximately 600 people and 
resulted in the sale of one of the con-
dominium units.  The featured artist 
also sold 70 pieces of artwork as a di-
rect result of the event and attributes 
over 30% of his annual sales this past 
year to the exposure he gained from 
this one exhibition.  A better demon-
stration of the direct impact of arts 
on economic development would be 
hard to find.

The AIC also partnered with the 
DPO to launch Spring Into the 
Arts, Battle Creek’s first art walk 
held downtown on May 18, 2007.  
Thirteen businesses hosted approxi-

Calhoun County’s Creative Engine	  

All of the AIC’s programs and services are aimed at growing the arts while 
impacting quality of life and the region’s ability to attract and retain high-
skill, high-wage businesses and employees. When we typically think of 
jobs in the arts, most people readily identify positions within arts and cul-
ture organizations or performance venues.  However, there are hundreds 
of other businesses that engage directly in creative endeavor – bakeries, 

landscaping companies, 
restaurants, microbrew-
eries, interior design 
and architectural firms, 
website designers, marketing firms, etc.  In fact, creative indus-
tries currently account for nearly 16% of the total number of 
businesses in Calhoun County.  That’s 1,560  establishments 
that collectively employ thousands of workers and generate re-
gional wealth.  If we then add employees in any industry who are 
required to think creatively on the job – whether in product design 
or plain old-fashioned problem solving, it quickly becomes appar-
ent that creativity is, indeed, a critical piece of the region’s economy.

CREATIVITY AND THE ECONOMY 

Total Business Establishments  
in Calhoun County – All Sectors:

Establishments with Employees 	         	 2,906 
Establishments without Employees*           	7,003 
TOTAL Establishments		         	 9,909

* Mostly self-employed individuals operating 
very small un-incorporated businesses, which 
may or may not be the owner’s principal source 
of income. 

Source: US Census Bureau, 2005 Data

Calhoun County Creative Industries

Total establishments   =   1560

Establishments with  
0-99 employees 		  1,211  	 77.6%
20-99 employees       	 146 	 9.4%
100-249 employees    	 34 	 2.2%
250-499 employees    	 83 	 5.3%
500+ employees        	 86 	 5.5%

Source: US Census Bureau, 2005 Data

Above: Hidden Artist Exhibit attendees 

Below: Downtown Battle Creek Streetscape 
by Dave Melges



Public art serves to make our cities more livable, increase cultural tourism and to strengthen our ability to attract and 
retain top-notch businesses and their employees.  In August 2006, at the request of countywide arts stakeholders, 
the AIC launched Calhoun County’s fi rst Public Art Program.  Five murals were sponsored across the county this 
past year – in Albion, Battle Creek, Marshall, Marshall Township, and Tekonsha.  Parameters for the mural project 
were defi ned by the greater arts community through a series of countywide meetings.  Each mural celebrates cultural 
heritage and involved artists and participants from the respective communities.

A thirteen-member Public Art Commission with countywide representation was formed to oversee the program.  
Eight applications were received and fi ve were selected.  A total of $66,765 was awarded for the mural project and an 
additional $8,000 has been reserved for the repair of existing murals across the county.  Funding for the 06-07 Murals 
Project came from the AIC and the W.K. Kellogg Foundation.  

Th e murals were unveiled throughout the summer of 2007.  More than 95 artists and volunteers participated in the 
mural creation process under the tutelage of various professional muralists from the Greater Calhoun County Area.

CALHOUN COUNTY 
PUBLIC ART PROGRAM

“Th e Heart of Heatherbrook”, Marshall Township,  Lead Artist - Tony Hendrick

“Crossing the River”, City of Albion, Lead Artists - Maggie LaNoue & Tony Hendrick
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